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Programme Co-Designers

Michael Markovitz
Director of the GIBS Media Leadership Think Tank; Director of the GIBS Media Leadership Think Tank; 
lead GIBS faculty for the Executive Programme in 
Media Leadership; thought leader on media 
sustainability, digital markets, competition policy, 
and tech regulation in Africa.
Styli Charalambous
CEO and co-founder of Daily Maverick; programme CEO and co-founder of Daily Maverick; programme 
co-designer, media entrepreneur and innovator with 
extensive experience in building sustainable 
journalism models, newsroom strategy, and media 
innovation.

GIBS Faculty

Professor Charlene Lew
Full Professor at GIBS; specialist in behavioural Full Professor at GIBS; specialist in behavioural 
decision-making, behavioural science for business 
impact, and strategic leadership.
Professor Adrian Saville
Professor in Economics, Finance and Strategy at Professor in Economics, Finance and Strategy at 
GIBS; founding director of the Centre for African 
Management and Markets (CAMM) and founding 
director of Boundless World.
Dr. Zukiswa Mthimunye
Development Finance Professional at the Development Finance Professional at the 
International Finance Corporation; leadership 
development scholar and GIBS adjunct faculty 
focused on Sub-Saharan Africa.
Professor Manoj Chiba
MBA Director and Associate Professor at GIBS; MBA Director and Associate Professor at GIBS; 
full-time faculty; expert in research, statistics, AI, 
innovation, and the intersection of business, society, 
and technology.
Dr. Udo Osuigwe
Lead faculty for the MBA Entrepreneurship Stream Lead faculty for the MBA Entrepreneurship Stream 
at GIBS; full-time faculty; expert in entrepreneurship, 
learning, and development.
Dr. Tapiwa Chiwewe
Distinguished technologist and thought leader; GIBS 
adjunct faculty; specialist in software development, 
cloud computing, and artificial intelligence.
Dr. Sizakele MarutlulleDr. Sizakele Marutlulle
GIBS Director of Global Engagement and full-time 
faculty; an intersectional strategist and leadership 
expert; experience in brand strategy, creativity, and 
executive development.
Dr Adetunji Adegbesan
Competitive strategy scholar, tech entrepreneur and Competitive strategy scholar, tech entrepreneur and 
GIBS full-time faculty; leads Strategy & Markets 
practice at Cognito Partners; Academic Director of 
the Bridge Institute for Strategy & Society.

External Faculty

Professor Lucy Kueng
Senior Research Associate at the Reuters Institute for 
Journalism (Oxford); international authority on 
strategy, innovation, and digital transformation.
Professor Steven Sidley
Professor of Practice, JBS, University of Johannesburg; Professor of Practice, JBS, University of Johannesburg; 
over 35 years’ experience across media production, 
technology, AI, telecommunications, blockchain, 
crypto, and private equity.
Lisa McLeod
Director, FT Strategies; former Assistant Editor and Director, FT Strategies; former Assistant Editor and 
Managing Editor at the Financial Times; digital 
transformation leader at Tiso Blackstar, Arena 
Holdings, and News24.
Dr. Clare Cook
Head of Journalism and Media Viability at Head of Journalism and Media Viability at 
International Media Support; 20 years’ experience 
spanning journalism research, mentoring, product 
development, and newsroom sustainability.
Ferial Haűajee
Associate Editor at Daily Maverick; Associate Editor at Daily Maverick; 
multi-award-winning South African editor and 
journalist, global moderator, and analyst.
Sameer Padania
Independent, UK-based consultant advising Independent, UK-based consultant advising 
independent media, philanthropy, investors, and civil 
society on strategies to support and grow public 
interest journalism worldwide.
Michael Power
Managing Director and Co-founder of Power and Managing Director and Co-founder of Power and 
Associates Inc. and ALT Advisory, and Chairperson of 
the Power Law Africa Alliance. Public interest lawyer 
with expertise in constitutional, competition, and 
media law.
Phathiswa Magopeni
Executive Director of the Press Council of South Executive Director of the Press Council of South 
Africa; academic, journalist, business executive, SABC 
board director, and Vice Board Chair of African Women 
in Media.
Heather Robertson
Editor of DM168 (Daily Maverick); more than 30 years Editor of DM168 (Daily Maverick); more than 30 years 
of experience in journalism, communications, and 
media management.
Tshepo Tshabalala
Project Manager of JournalismAI at Polis, the Project Manager of JournalismAI at Polis, the 
International Journalism Think Tank at the London 
School of Economics (LSE); focuses on AI technologies 
in media.
Lebogang Maphada
Senior Investment Oűicer at the Media Development Senior Investment Oűicer at the Media Development 
Investment Fund (MDIF); expert in media financing, 
investment strategies, and sustainable media 


